STUUFIUVDYAKLTEIUIEY UNIAINYIRYI1VA)aRsAnN

¢ Y
E]’W’li&lf!a‘ia naunau

s 819138

fafin: AzYYEmARsLardsANMARS d1iinaTuAELyvemARTLAT A AL AnS
Bua: kunrawi@uru.ac.th

weslnsdwm: 0843777337

AULTEIVIRY

. . o <
NRUNYBYAFATURSNANATAT

auaula
MMsANEY NSIANSISUNITaDU Marketing ASNBLNLILAL TAUSTTY Business English Board game

Uszianisanen

9 sEAUASANE #1139 Yoaaruu Jnau

1 Usaygyln Master of Arts in International Macquarie University, Australia 2550

Communication

2 Sy m3 faumansUiagn (Mw1dangw) UANINYIRYLNYATANAAT 2543
UszdRnsvineu

i/ vieuTusunug aouniney dnsuriney Unduga

1| Aguuf Inerdeunni 2563 Jagly

2 T09AMUA (uRIMsTnAnwLagImaduius) | Inendeuiuneid 2559 2563

3 | 908 wILNS Ingndeunnni 2558 2559
UsziRn1suInIG

9 Ui saulumunug A01uUNineU Jnzuvineu TNdudn
Usgdansiduineans

9 4 US5E8L399
NA9IUIYY

9 g P29 Uszam Uszuan PMU S2AU

1 2554 Effectiveness, Attitudes, and Satisfaction of Prathomsuksa 5 ﬂﬁmuiiﬂmﬂu

Students at Tha-it Municipal School, Uttaradit Province towards
the English Camp Activities
a o aaa 4

unAMUITeArinsnanunwluasas Journal)

o v >

9 g 91994 FIUVDYA

o3 v

unAadde/Avinsidaueluaulseyudvinis (Proceeding)




i d 91984
HUMAN SUBJECTS PROTECTION STANDARD COURSE

i d "IV Asanangu
nilsda

i d Fouiiede
AnsUns/eydnsing

i g odviins/eyansing dsnlwaveya
1998

i/ d Fose¥a




